Crime and Justice
Research Alliance

Print Interview Preparation

Industry Tips & Best Practices

CRIME & JUSTICE

i RESEARCH ALLIANCE




Target Audiences
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Message Development

ntroduction
Who you are LA
What you’re doing
Why 1t’s important

£ INEW vvdVE UL vvdlel DeEdlyll

ARenA Inside the Oscar Playhooks
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Reducing the California prison
population didn’t increase crime

Lnursudy Juiey 4 paraue or re-
tailers, restaurants and con-

What’s News—
Y ;bﬂ{:-wize

WA larger Afghan security
force is being considered.

hree key messages

Business & Finance

ewlett-Packard’s quar-
terly earnings fell 16%

NUW, Warmary 1> swcns

1 spenug wownsin.
more of ts shelves with cheaper

Jinnie Gasparro These companies say the

on weak computer sales, but
the results weren't as bad as
the company had forecast.
Shares rose after hours on
hopes that the worst for the
company might be over. BI
m Stocks fell as a weak re-
gional-manufacturing reading
and a jump in weekly jobless
claims reminded investors of
the economy's challenges.
‘The Dow industrials fell

Research findings
What 1s the impact?
Avoid jargon

High school readership
What 1s the desired headline?

‘The U.S. and NATO are weigh-
ing a proposal to keep the size
of Afghanistan’s forces at
352,000 until the end of 2018,
a longer time frame than ini-
tially planned. The shift re-
flects concerns about a plan to
slash the force size by over a

‘ment of the U.S. and A7
Total cost of fielding the Af-

sumer-goods comparies worried
about the economic impact of
the recently restored federal
payroll tax that has left Ameri-
cans with less money to spend.

The worlds largest retailer,
Burger King Worldwide Inc.,
Kraft Foods Group Inc. and oth-
ers are lowering forecasts and
adjusting sales and marketing
strategies, expecting consumers
with smaller paychecks to dine

and Julie Jargon

out less and trade down to less
expensive purchases.

‘The expiration of the payroll
tax cuts that knocked 2% off
consumers’ take-home pay is
having an impact, these compa-
nies say. It will ding a household
with $65,000 in annual income
$1,300 this year, and shift $110
billion overall out of consumers’

products, and smaller-size pack-
ages of diapers, toilet paper and
snacks. Burger King is cutting its
Whopper Jr. sandwich to $1.20
from about $2, and focusing ad-
vertising on its value menu

changes could be long-lasting
and are revamping operations to
better cater to consumers
pinched by higher taxes, stag-
nant wage growth and rising
gasoline prices, which jumped

items rather than higher-p;
salads or smoothies.

Kraft and meat supplier Ty-
son Foods Inc. are introducing
more lower-priced products to
help restaurants and supermar-

# Gauging the impact of cuts
that could start March 1...... A4

# GOP split on defense trims... A4

 Wal-Mart sees flat sales....... B2
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Print Interviews zefor)

* Confirm logistics
Time zone, phone number
Topic and questions
Previous coverage

* Create a cheat sheet 1. What did you find?
Three message pO.lnt.S 2. Why 1s it important?
Facts, figures, statistics

3. What are the
* Reactive inquires implications?
Buy your time
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Print Interviews (During)

» Establish credibility

Introduction

* Purpose of interview
Answer questions
Personalize — share stories
Provide examples
Hit message points

* Anything else?
Hit remaining points
Ofter to be a resource
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Bridging Techniques

“Before we move on, 1
* Answer the question would like to add...”

* Bridge to a key message

. .
Conclude on a positive note “There are other experts who have

studied that issue more closely, but what

: Ican tell you is...”
“That’s an important 4

question, but what I'm here
to talk to you about is...” “That’s a_ﬁzirpoint’ but

what’s important to
remember is...”

“That certainly is part of “There is more to the
the conversation, but let story, specifically...”

me remind viewers...”
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Print Interviews (s

DO

Follow-up and thank
Promote their articles
Nurture relationships
Be resourceful

Correct factual errors

DON’T

Talk about other stories
Go off the record

Try to fill the silence
Request to change quotes

Ask to see the story
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